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How to use Video for Tourism

You are a publisher

Online is now your 
magazine
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Creating video doesn’t have 
to be a nightmare 

Start small 
Embrace raw
Don’t look for perfection 

3 How to use video to market you tourism business

Why Video
60% more 
engagement and 
reach with video
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Are you in the right place?

How to …Viewer …

WEBSITE – WEBSITE - WEBSITE

Which social platform should I be using?

You need a strategy
for Social Media 

6 Which social platform should I be using?



03/06/2019

4

Understanding what 
ALL social media 
wants

Which social platform should I be using?7

Why is this important

✓ Facebook makes changes and we need to keep up
✓Working with Facebook rather than against it 
✓ Believe it or not these change will actually help 

you 
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Why is this important

What is an algorithm?

You need to train 
your algorithm 

Fooling someone into interaction 
to get more reach is a NO GO!

10 Which social platform should I be using?



03/06/2019

6

Why would this happen?

How to use video to market your tourism business11
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Triggers which determine your reach

✓ Average time 

spent on content

✓ Person sharing a 

link on messenger 

✓ Multiple replies 

✓ Overall 

conversation 

✓ Time of posting

✓ Type of post

✓ How informative the 

post is  

13 How to use video to market your tourism business

So how do we get 

Facebook to love you

How to use video to market your tourism business14
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The Big three

15 How to use video to market your tourism business

Number 1

Produce great content 
and be helpful
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Number 2

Be consistent

Consider your social media 
as a community

Number 3
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What is 
a community?

How to use video to market your tourism business19

✓Place you want to be

✓Genuinely interested in their content

✓It’s fun

✓Source of information 

✓Feels like a community 

✓Good images and photographs

Maybe …
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Who is your ideal customer?

✓Start with a name

✓Age

✓Where they live

✓Eating out 

✓Work

✓Problems and fears 

Create 2 Ideal Customers – Your Facebook & Your Instagram

In relation to the products and 
services you provide …

What are their biggest fears?
What problems to they have?

22 How to use video to market your tourism business
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Get to know your audience …
To buy from you they need to 
KNOW, LIKE & Trust YOU

23 How to use video to market your tourism business

You are posting 

ONLY to them   

Now imagine 
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Think of your page 

As a community 
25 How to use video to market your tourism business

Making a start …
Animate your images 
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1. Animate a image 

27 How to use video to market your tourism business

28 Which social platform should I be using?
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29 Which social platform should I be using?

30 Which social platform should I be using?
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2. Use a group of 
images to tell a 
story 

31 How to use video to market your tourism business

3. Add short video 
clips to tell a story

32 How to use video to market your tourism business
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4. Talk over posts –
Humanise your 
story

33 How to use video to market your tourism business

Adding you video to 
your social 



03/06/2019

18

35

LinkedIn Video upload and Live
Twitter Video upload and Live
Instagram In your grid – stories – IGTV and LIVE
Facebook Video upload, Live and Stories 

Watch Party 
YouTube Video upload and Live

Which social platform should I be using?

Where will I put my video

You are most likely to 
be discovered on 
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37 Which social platform should I be using?

38 Which social platform should I be using?
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39 Which social platform should I be using?

40

LIVE Video  

Which social platform should I be using?
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41 Which social platform should I be using?

Practice going LIVE 
on your personal 
page 

Set your post to 
‘ONLY ME’

Document your 
day, 

humanise your 
business

Stories …
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humanise your business

Stories document your day

44 How to Bring your Social Media to Life
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Create your own TV Show

Make your content count

So What 
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• Out & about
• Eating out
• Things to do
• Family fun
• Seasons 

Create content categories 

• Spotlight – a guest/review/
• Announcement – new room/special rate
• Education – inform /explain
• Behind the scenes – the people /the faces

Types of posts 
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• Video with a teaser – send them to your 
website

• Step-by-step – a guide to
• Inspirational / aspirational – a place you want 

to be

Types of posts 

• 5 Reasons why
• 3 Underrated gems
• 8 Best walks
• 10 Pictures of what it’s really like …
• A cottage for all seasons 
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• Great places to eat
• 3 Things you should know before visiting 
• Isle of Man in autumn
• 5 Family adventures 
• 5 Ways to explore  
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This video had 54k views

Desktop help 

Rev.com – for subtitles     85% of video is watched with sound off
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Desk to help Wave.video.com 

Desktop help Wave.video.com 
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Desk top help Headliner.com 

Make a video with an App 
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Document your 
day, 

humanise your 
business

Stories …

humanise your business

Stories document your day
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Stories 
allow you 
to be 
amazingly 

creative

Create your own TV Show
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63 How to Bring your Social Media to Life


